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ZUSAMMENFASSUNG 2023
C

A 50% Reduktion der Verluste dank Kostensenkungs-
und Effizienzsteigerungsprogramm

| A Erhdhung der Rohertragsmarge von 32,4% auf 38,5%
‘" | A 6% Wachstum in Kernkategorien und Skalierung

eCommerce

A Standortwechsel in die Veganz Food Factory

Ludwigsfelde
[E——— A Erfolgreicher Produktionsstart und Markteinfiibrung
MILILK b Veganz Mililk®
v il

Source: Company information
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KENNZAHLEN 2023
C

Umsatz nach Region

DACH 93%
(2022: 90%)

Sonst. Europa 7%
(2022: 10%)

Rest der Welt 0%
(2022: 0%)

Umsatz nach Kanal LEH 56%
(2022: 64%)

Drogerie 31%
(2022: 25%)

Food service 6%
(2022: 8%)

I Discount 6%
(2022: 3%)
D2C 1%
(2022: 0%)

Source: Company information
(1) Sales Veganz Group AG
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€16.4m

Umsatz("
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KENNZAHLEN 2023
C m—

AUSBAU EIGENPRODUKTION Yh{¢cO9ObO9OLb{t! w; bD9 AUSBAU MARKENBEKANNTHEIT

Von welcher dieser Marken haben Sie schon einmal gehort?

Marketingkosten 2022/2023 Veganz
4
3,5
3
... -54% 259%
25
20%
2
15%
5
10%
1
5%
0,5
0%
0 Jan 22 Jul 22 Jan 23 Jul'23

2022 2023

Mehrfachantwort maoglich | Stat. Fehler Gesamtergebnis: 2,5% | StichprobengroflRe
10.047 | Befragungszeitraum: 22.12.21 - 30.12.23 | Mittelwerte Kalenderwoche | Daten
bereitgestellt von Civey

@egonz
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GUV 2023
C

Umsatzin EUR.Mio

30.4

26.8
23.6

16.4

Rohertragsmargen %

29.9

30.7

32.4

38.5

2020 2021 2022

Source: Company information
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GUV 2023

EONZENTRATION AUF PROFITABILITAT: STEIGERUNG DER ROHERTRAGSMARGE

Gross profit margin in % of Sales

37.5

34.9

304 33.0

30.7
29.9

43.7

Durchschnitt 2023: 38.5%

2020 2021 2022 Q1 2023 Q2 2023 Q3 2023

Source: Company information
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GUV 2023
C

EBITDA iEUR.Mio

2020 2021 2022 2023

Jahresfehlbetragn EUR.Mio

2020 2021 2022 2023

-3.2

-6.3
-9.8

-12.3

Source: Company information
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-4.9

-9.5
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VEGANZ GROUP AG 2023

Umsatz 16.4 23.6
Materialaufwand 10.1 16.0
Personalaufwand 3.9 4.6
Sonstige betriebliche Aufwendungen 10.5 15.1
Marketing Aufwendungen 1.7 3.7

Direkte Kosten 3.2 5.6

Indirekte Kosten 5.6 5.7

EBITDA -6.3 -12.3
Abschreibungen 1.7 1.0
EBIT -1.9 -13.3
Jahresfehlbetrag -9.5 -11.0
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BILANZ 2023

Y ¢ Lt
Ag, wodaAi?2
34.4

25.0
13.7

13.9
20.3

10.7
0.4 0.3
2022 2023

Anlagevermogen
Umlaufvermdgen

- Rechnungsabgrenzungsposten

Source: Company information
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PASSIVA
in EUR.Mio

34.4

25.0 16.0
6.5

i o NN D 7 |

16.6 15.7
2023 2022
Eigenkapital

- Rickstellungen
Verbindlichkeiten
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A Eigenkapital reduziert aufgrund der operativen

Verluste

A Starke Reduktion des Umlaufvermdgens

A Verbindlichkeiten inkl.:

A Anleihe 9.6 EUR.Mio
A Crowdfunding: 1.8 EUR.Mio
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HIGHLIGHTS 2023

®
Corporation
Zertifizierte ™ : S+ MAF |
L B Plastiksammlung seit Marz '23
o Herkunft 2 3 - " katerinbu
- ithual ® . M
Belarus
g, o0
Gashewkerne. ‘ - *. Waldora e Mengoli Marz 2023 — Feb. 2024 () VOLLSTANDIGMArz 2024 — Feb. 2025 IN BEARBEITUNG
Vietnam
Spain g o= i Uzbekistan, Kyrgyzstan eijing
4 : TS R eriion, G I 9.520kg 29.655kg
L hina SeuthKorsa . Japan
rocco Tunisia) A ran  Adghanistar ‘ :
P 3 Jahrliche Aufschilisselung -
g | | ° i« I o : SCUSSEng = 5.037kg nis jetzt
- 4 ! Ny Banglatiesn anzeigen
Statt Kuhmilch setzen wir auf Cashews und el ra Sl ey India i b
Macadamianisse. Mauritania A i Laos(
Mali Nige b
S S suan P ngalury Vietfiam
® Mehr anzeigen Nigerla Diibouti Philippines
Ivory Coast Central Al P SrilLanka|
co r 0 rat i o n . e LI : Alle Daten werden durch unser Track & Trace OS verifiziert.
3
. Angola Malaw - - - o ; . I
1 CleanHub ist das erste Plastic Credit System, das vom branchenfiihrenden Umweltgutachter TUV SUD verifiziert wurde, unid
e Madagasearl |y Indian bringt ein neues Mal an Transparenz und Exaktheitin den Plastic Credit Markt.
f S (
0} Australi

(©mapboil

South Africa

Seit 2023 Seedtrace Cleanhub

Sour €e mpainnyf or mati on
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STATUS ESG ZIELE 2025
C

Produktqualitit und Sicherheit

15 Schulungsstunden Lebensmittelsicherheit pro Jahr und Mitarbeiter:innen
drei jahrliche Qualitatsaudits bei Lieferant:innen
Mitarbeiter:innenzufriedenheit

ENPS dauerhaft +15 Punkte

Gender Pay Gap -3 bis +3 %

Krankheits- und Unfallbedingte Abwesenheitsquote unter 5,5%
Lieferkette

100% Unterschriftenquote Verhaltenscodex bei Lieferant:innen
100% unserer eingekauften Cashewkerne Bio-Zertifiziert
keine Zutaten aus Regenwaldgebiet (inkl. Soja und Palmal)
Produkt

bis 2025 2,5kg CO2e je kg Produkt

bis 50% der Verpackungen aus vollstandig recycelten oder nachwachsenden Rohstoffen

100% der Verpackungen Recyclingfahig

Source: Company information
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CO2 EMISSIONEN 2023
C

Total CO2e Emissions
Total Scope 1

Total Scope 2

Total Scope 3 upstream
Total Scope 3 downstream
Total Scope 1-3

Total Scope 1 & 2

Source: Company information
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tCO2e

tCO02e

tCO2e

tCO02e

tC02e

tCO02e

2020

35,87

15,07

9.042,08

9,97

9.102,60

50,94

2021

S

7,21

10.795,00

10,76

10.826,73

20,97

2022

88,66

25,09

8.111,57

8,75

8.234,08

113,76

2023

12,69

21,72

4.325,79

6,10

4.366,30

34,42
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31 2024

A Erfolgreicher Mililk® Launch im Handel und Platzierung von
Eigenmarkenauftragen

A Umsatzriickgang YoY (Q1 2023 noch vor strategischen Sortiments- und
Kundenportfoliobereinigung)

A Rohertragsmarge weiter verbessert auf 39.5% (Q1 2023: 33%,
Durchschnitt 2023: 38.5%)

A Neuer Vertriebskanal Kiosk fiir Kernkategorie
A Erfolgreicher Ausbau D2C Geschéft

WM e A Umsatzsteigerung und weitere Verbesserung der Profitabilitit fiir das
eganZ @y Jahr 2024

Source: Company information W
BBl 15/05/2024  INVESTOR PRESENTATION



KENNZAHLEN 2024 — 01

C

Umsatz nach Region

Umsatz nach Kanal

Source: Company information
(1) Sales Veganz Group AG
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DACH 94%
(3M 2023: 95%)

Rest of Europe 6%
(3M 2023: 5%)

Rest of the world 0%
(3M 2023: 0%)

Food retail 54%
(3M 2023: 59%)

Drugstore 35%
(3M 2023: 29%)

Food service 6%
(3M 2023: 4%)

Discount 6%
(3M 2023: 8%)

B D2C 3%

(3M 2023: 0%)

€3.7m

Sales("

Mehr als

20

Lander

9

Kernkategorien

4

Produktionsstandorte
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KENNZAHLEN 2024 — Q1 B

®

C Corporation

AUSBAU D2C NEUER VERTRIEBSKANAL MILILK MARKETING

12:419 PR 52|
:
Wycﬁwm SHOP . UBER UNS . GESCHAFTSKUNDEN REZEPTE  VEGANZ < Q mililk
Fiir dich Konten Nicht personal lisiert t Audio Mz

ENTDECKE UNSERE PRODUKTE

S GRIECHISCHE <
KRAUTER
s
Veganz Bio Choc Bar Kokosnuss, 18er
Pack (18 x40 g)
. Kakao,Kokosnuss
CAMEMBERT STREICHKASE kA ki 87

ALTERNATIVEN - ALTERNATIVEN -
2699€
(37,49€/kg) Statt: 33,96€

GRATIS Lieferung 15. - 16. Mai
Nur noch 1 auf Lager
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GUV Q1 2024
C

Umsatzin EUR.Mio

30.4

26.8
23.6

16.4

5.1
3.

Rohertragsmargen %

2o

30.7

32.4

385 39,5

33,0

2020 2021 2022 2023

Source: Company information
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Q1 2023 Q1 2024

2020

2021

2022

2023 ; Q12023 Q1 2024
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GUV Q1 2024
C

EBITDA ikEUR.Mio

Q1 2024
2020 2021 2022 2023 | Q12023 Q12024 (9

-1.1 16 -14

=352

-9.8

-12.3

(*) Adj. Fr nicht wiederkehrenden Aufwendung fir die Mililk Anlaufphase

Source: Company information
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Jahresfehlbetragn EUR.Mio

Q1 2024
2020 2021 2022 2023 1 Q12023 Q12024 (9

1.6 20
2.2

9.5
1.0

-13.3
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VEGANZ GROUP AG — 01 2024

in EUR.Mio Veganz Group AG

C

Umsatz
EBITDA
Jahresfehlbetrag

Rohertragsmarge

Liquide Mittel

Finanzverbindlichkeiten: Anleihe
Finanzverbindlichkeiten: Crowdfunding

Eigenkapitalquote

(1) As of 31 December 2023
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3.7
-1.6
-2.2

39.5%
4.3
9.6
1.8

18.9%

5.1
1.1
16

33.0%
5.3
9.6
1.80)

26.1%
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ECKPFEILER 2024

C

Skalierung der In-house Produktion

A Skalierung der Produktion im Bereich Milchalternativen (Mililk®)
A Ausbau der Mililk® Produktpalette und Distributionsausweitung
A Ausbau der Késealternativen Produktpalette und Distributionsausweitung
A Start der TVP Produktion und Platzierung der Produkte im Markt

Category Management

A Umstrukturierung der Organisation und Fortfiihrung des Category Management
A Angepasste Vertriebs- und Marketingstrategien fiir jede Category

Marketing & Vertrieb

A Abschluss Markenrelaunch Veganz und Happy Cheeze
A Skalierung D2C Geschéft und Ausbau der D2C Channels
A Ausbau und ErschlieBung neuer Vertriebskanéle (Kiosk, Biofachhandel)

Finanzierung

A Sicherung des Kapitalbedarfs fiir die weitere Entwicklung des Unternehmens
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GUIDANCE 2024

In Abhangigkeit von den makrookonomischen Rahmenbedingungen - insbesondere der Entwicklung des
Inflationsdrucks auf das Konsumverhalten der Kund:innen — erwartet die Veganz Group AG im Geschaftsjahr 2024 einen
leicht gestiegenen Umsatz vs. Vorjahr (Vorjahr: 16,4 Mio. Euro). Aufgrund des Ausbaus der Eigenproduktion (TVP, Mililk,
Kasealternativen) geht das Unternehmen dabei von einem gegenuber dem Vorjahr leicht verbesserten EBITDA aus
(Vorjahr: - 6 Mio. Euro).

in Mio. Euro 2024 2023
Prognose st
Umsatz  Uber das Vorjahresniveau 16,4

EBITDA  Weitere Verlustreduzierung -6,3
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GERMANY'S

DISCLAIMER 1/2

This document has been prepared by Veganz Group AG ("Company" and together with its subsidiaries, "Veganz“). All material contained in this document and

'FOOD BRAND

information presented is for information purposes only and must not be relied upon for any purpose, and does not purport to be a full or complete description of the
Company, Veganz or its business. This document does not, and is not intended to, constitute or form part of, and should not be construed as, an offer to sell, or a
solicitation of an offer to purchase, subscribe for or otherwise acquire, any securities of the Company, nor shall it or any part of it form the basis of or be relied
upon in connection with or act as any inducement or recommendation to enter into any contract or commitment or investment decision whatsoever. This document is
not directed at, or intended for distribution to or use by, any person or entity that is a citizen or resident or located in any locality, state, country or other
jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or which would require any registration or licensing
within such jurisdiction. Accordingly, the document may not be reproduced, redistributed, published or passed on, directly or indirectly, to any person in the United
States of America ("United States"), Australia, Canada, Japan or any other jurisdiction, in each case where to do so would constitute a violation of the relevant

laws of such jurisdiction. Persons into whose possession this document comes should inform themselves about, and observe, any such restrictions.

This document and any materials distributed in connection with this document are not directed to, or intended for distribution to or use by, any person or entity that
is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be contrary to
law or regulation or which would require any registration or licensing within such jurisdiction. This document does not constitute an offer to sell, or a solicitation
of an offer to purchase, any securities in Australia, Canada, Japan, or the United States. The securities described herein have not been, and will not be, registered

under the U.S. Securities Act of 1933, as amended ("Securities Act"), and may not be offered or sold in or into the United States.

This document is for information purposes only and does not constitute an offering document or an offer of securities to the public in the United Kingdom to which
section 85 of the Financial Services and Markets Act 2000 of the United Kingdom (as amended by the Financial Services Act 2012 of the United Kingdom) applies. It
is not intended to provide the basis for any evaluation of any securities and should not be considered as a recommendation that any person should subscribe for or
purchase any securities. In the United Kingdom, this document is being made, and is directed only, to persons who are both (i) "qualified investors" within the
meaning of Article 2(e) of the Prospectus Regulation (Regulation (EU) 2017/1129, as it forms part of domestic law by virtue of the European Union (Withdrawal) Act
2018 and either (ii) persons falling within the definition of Investment Professionals (contained in Article 19(5) of the Financial Services and Markets Act 2000
(Financial Promotion) Order 2005 ("Order")) or other persons to whom it may lawfully be communicated in accordance with the Order; or (iii) high net worth bodies
corporate, unincorporated associations and partnerships and the trustees of high value trusts, as described in Article 49(2)(a) to (d) of the Order (all such persons
together being referred to as "Relevant Persons"). Any investment or investment activity to which this document relates in available only to Relevant Persons and

will be engaged in only with Relevant Persons.
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respective directors,

express or implied, as

officers,

DISCLAIMER 2/2

The information contained in this document does not purport to be comprehensive. None of the Company, any of

employees, advisers or

to the truth, fullness, accuracy or

agents

accepts any responsibility or

completeness of the information in this document

presentation) or any other information relating to the Company, its subsidiaries or associated companies,

and howsoever transmitted or made available or for any

therewith. By accepting this document you acknowledge foregoing and that you will be solely responsible for your
the industry and the market position of Veganz and that you will conduct your own analysis and be solely responsible for
potential future performance of the business of Veganz. All information in this document is subject to verification,

without notice. The Company does neither undertake any obligation to provide the recipient with access to any additional

nor any information nor

data and trend information, is based on estimates or expectations of the [ NGEGzNGE be
to be information and any such
or the as being in this
of or by not been
as of and not of the of this document
and of the industry in
or or
and ; ;
; and the of are the of
or to
any person any for the of the this document or
information in this document or
information should be in the the
of not be
nor be as an to in
and this
to be and
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liability whatsoever
(or

whether

its subsidiaries,

loss howsoever arising from any use of this document or its

to correct any inaccuracies in any such information A significant portion of the information

that

or

with

for,
whether

written,

makes

any representation or

GERMANY'S
MOST INNOVATIVE

"FOOD BRAND IN 2021

undertakings or affiliates, or their

warranty,

information has been omitted from the

any

oral

contents or

correction,

contained

and

or

or

completion,

in a visual or electronic form,

otherwise arising in connection

own assessment of the Company and Veganz,

forming your own view of the current and

updating and change

information nor to update this document

this document, including market

are
not be as
of
to the
be such
in :
and the Company nor
is to
in
by
not to
a of



